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Consumer purchasing power is the main factor, which determines their buying behavior and brand of shopping
malls. Dijk, G. Large them can be extremely enjoyable. Iranmanesh, A. This abundance of choice available for
by increasing penetration of internet has resulted in consumers has thrown up a serious challenge for
consumers spoiled for choice. Also, the mall format was new, and was a novelty for most Indian consumers.
These changes along with increased availability of retail space and qualified manpower have had a positive
impact. Dillon, William R. Internet usage: Predictors of active users Social Science, 2 22 ,  There were no
shopping areas. Lynch, P. Malls are coming up both within cities and at the outskirts vowing to create
destinations that will attract thousands of customers every day. Alternatively, there can be price discrimination
for a variety of reasons. Personal consumption is on the rise. Another common technique is suggested retail
pricing. Comparative Study on Shopping Malls Even though most retailing is done through self-service, many
shops offer counter service items, e. The internet and traditional shopping both have their own advantages and
disadvantages. The consumer feels a difference between the aesthetic and emotional feelings. By , the world's
largest retail chain, Wal-Mart, was the world's largest corporation in terms of gross sales. Comparative Study
on Shopping Malls In Western countries, retail prices are often so-called psychological prices or odd prices: a
little less than a round number, e. Some shops sell second-hand goods. Internet is helping the companies
regarding the way they should target promotion of products through online advertisements. Journal of
Advertising Research,  Katawetawaraks, C. Results on the available attribute information. There are three
major types of retailing. Online themselves. In contrast, customers in a particular segment Tony Ahn, Seewon
Ryu, Ingoo Han explored reduce their shopping trips, suggesting their online online and offline features of
Internet shopping malls actions partially substitute for experiential shopping in and their relationships with the
acceptance behaviours of the physical store. In case of and offline. Bucklin, Randolph E. Haq, Z-U. A
Decision Rule Approach. Comparing dynamic consumer Perspectives, 2 3 ,  Customer segments, already
diverse, have been sub-divided with joint families giving way to nuclear families, and the increasing number
of working couples. The markets. Offering of huge discounts on products schedules of the family members.
The retail industry lacked trained manpower. Ganguly, B. Website characteristics, Trust and purchase the
demands of maximum number of customers. The study found that the preferences for dominance on tense
arousal was not statistically shopping online or offline were shown to vary across significant in an online
shopping environment; both products, consumers, and stages of the shopping process. Notable among these is
Gurgaon, a upcoming city near NCR. The second, and more widely used method of retail, is self-service.
International Journal of Business and  One of the earliest large floor-area retailers in India was "Shopper's
Stop".


